1/Customer Segments Size ( Employees) |Size (Revenue)
CAU TRUC PHAN NGANH (ICB) Viét Nam Staff
1/Siéu nhd <=10
2|Nho 10< & <=25 Staff
3[Vravanhd 1 25< & < 75 Staff
4|Vtra va nho 2 75 < & < =250 Staff
5(Vira 250< & <=750 Staff
6|Vira va lon 750< & <1,500
7|Lén >= 1,500
2|Industries - Nganh nghé wu tién Sector Sub Sector
1|Ngan hang
2|BbS
3
4
5
3|Target Market Region Area District/ Zone
1[VN HCM
2 Lan can HCM
3 HN
4 Lan can HN
5 Others




Target Customer - Danh sach cong ty Industries Sector

1

Thiét k&€ noi that, xay dung, BDS [1000 Basic Materials 1750 Industrial Metals

Thuong Mai & dich vu

Cong ty tw van & Dao tao

Cong ty Marketing, Agencies

2
3
4
5

Cong ty dich vu Tin hoc (Internet)

wn

Comparison Matrix

Siéu nho Nho

Siéu nhé

Nho

Virava nho 1

Vira va nho 2

Pie

Customer !

12.00%

32.00%
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